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All perfect gardens share a
secret. Babylon knew it, and

exploited it as one of the wonders
of the ancient world. So did the
Romans, Persians, French,
Victorians and every civilization
to ever flower on Earth since. 

Perfect gardens — whether they
encompass the grand vistas of
Versailles or just a few puny
square feet of one’s balcony —
utilize all five senses. Smell, sight,
touch and taste are any garden’s
hallmark, from vegetable plot to
fruit orchard, flowerbed to box-
wood colonnade. 

But that fifth sense, the elusive
sound, separates ordinary gar-
dens from those of perfection.
And a single embellishment can
do it: falling water.

All perfect gardens require
fountains.

But even a perfect fountain
doesn’t have to cost a perfect for-
tune; the soothing gurgle of H2O
isn’t necessarily dependent upon
a cacophony equipped by
Caterpillar. At Jackson’s Home &
Garden, the plethora of easily
installable fountain statuary to
select from is mind boggling.
There is something gorgeous to fit
every pocketbook.

Kirby Wade is Jackson’s knowl-
edgeable man to see when it
comes to fountains. 

“Our fountains run as little as
$500 in cast stone [concrete] all
the way up to $4,000,” Wade
says. Delivery and installation run
from a low of $200 and installa-
tion is under warranty for a full
year.

In addition to cast stone, foun-
tains also come in two other mate-
rial options: Polyresin (or fiber-
glass) and marble. Polyresin foun-
tains are not only very lightweight
compared to marble (and thus
easier to install), but the price sav-
ings is considerable, too. A large
polyresin wall fountain can cost as
little as a small cast stone fountain
(of, say, a cherub or Grecian god-

dess) but any fountain carved in
marble will cost more than the
most expensive of either. A circu-
lar, free-standing tiered marble
fountain, replete with classical
finials, can easily run northward
of $5,000, pre-installation.

There are drawbacks to marble
and polyresin. Marble may crack
in the winter’s freeze-thaw cycle,
and the surface texture of marble
can change with time. 

Conversely, heat is polyresin’s
worst enemy. Some resin products
will tend to fade in the harsh
Dallas sun and, if it gets hot
enough, may even deform.

Which brings us to bronze and
brass.

The indestructible metal foun-
tains have their champions. Left to
weather, bronze statuary devel-
ops a stunning aged patina.
Depending on the metal composi-

tion, bronze and brass will morph
into beautiful blues and greens
(from the copper and nickel) or
even yellow (iron) and other col-
ors. 

If you’re in the market for
bronze statues, look for those
manufactured with the “lost-wax”
method. Although more arduous
to produce, and therefore more
costly, the lost-wax method yields
pieces without seams seen on
other methods of casting.

Nicholson-Hardie Nursery &
Garden Center offers a more con-
temporary approach to outdoor
fountain statuary. Cindy Slegel
will happily customize just about
anything that will hold water into
any kind of fountain you’d like.
She specializes in large
Vietnamese and Chinese ceramic
planters, which she uses to create 

By Howard Lewis Russell

Water-friendly garden statuary,
like those at Jackson’s Home &

Garden, can turn an ordinary
space into a perfect one.

The garden secret

No garden is
perfect without

stimulating all five
senses. That’s where

fountains come in

See FOUNTAINS on PAGE 22
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Their garden was what they
considered just a grassy

postage-stamp sized yard, but
Dallas couple Bryan Brooks and
John Haupert now consider their
backyard an elaborate sanctuary
they never want to leave.

Brooks loves to tinker but didn’t
know the true scope of gardening
until he began to redesign the
yard. He read magazines articles
to get inspiration, but most of the
ideas came from visiting different
gardening shops and getting their
professional advice. 

One thing Brooks knew ahead
of time was that they didn’t want a
backyard with any kind of grass
that needed mowing. The design
had to be for an area that would
be self-maintaining.

“We have a very small back-
yard,” Brooks says, “but well-exe-
cuted.”

They hired Leigh Ann Ellis with
Ghost Dance Designs to build it.
Her first challenge was dealing
with the main element of the gar-
den: a 30 foot tall cedar tree that
dominates the space.

“It’s bigger than most in the
neighborhood,” Brooks says,
“and stands dead center in the
backyard — it’s grand!”

Surrounding the aged tree, a
lush garden sprouts more than 40
different varieties of plants rang-
ing from vertical pine to birds of
paradise to Chinese mahonia,
with several types of perennials —
azaleas, ferns and star jasmine to
name a few.

“We wanted to throw some fun
plants in so that regardless of
where we stood, it would still look
good,” Brooks says.

Winding through this extrava-
gant asylum is an elaborate path-
way made from Arizona flagstone
that snakes in, around and
between plants, shrubs and trees.
A flagstone patio with a built-in
grill and a small porch overhang
decorated with Mexican folk-art

compliment a welcome-area for
family, friends and visitors.

Accenting the relaxing retreat is
a traditional handmade grotto.
Each piece of flagstone, river rock
and marble is strategically placed
throughout to promote color. The
outside is finished with natural
stones, quartz and marbles.

“It is quite beautiful,” Ellis says.
Around the outside edges are

different pieces of stone that seem
to weep a rusty stream of tears
down each side of the grotto.
Inside the grotto is a large Jan
Barbaglio metal sculpture angel
with candles of metal and glass
surrounding the primary art-piece.
The walls inside the grotto are zig-
zagged with light blue marble that
create the look of the night sky. 

“It’s a nice play on sun and
shadow, with light going through
the marble,” Ellis says.

Ellis says she designed the
backyard especially for Brooks
and Haupert, creating an area for
entertaining friends and another
personal area just outside their

bedroom that gave them a serene
and meditative space.

“John and Bryan are pretty spir-
itual,” Ellis says, and the space
was intended to reflect that.

Not only does the couple find
their garden a place for peaceful
relaxation, Brooks says there are
woodpeckers that make perma-
nent homes in the trees and there
is a squirrel that lives in the back.

“He is our squirrel,” Brooks
says.

He praises Ellis for turning the
small space into something spe-
cial, treating their yard like her
canvas.

“It’s just that wave of a brush
stroke to see that sense of color,
and artistic style and impression
from her,” Brooks says. “When
we come out here, we see her and
we see that level of influence and
spiritualism. It’s humbling — I feel
like we have our own arboretum.
And it’s always fun to be able to
share this with other people.”

Leigh Ann Ellis with Ghost
Dance Designs, 214-395-1902.

Heaven on Earth

Turning a small
backyard into a
spiritual retreat

made all the
difference for a

Dallas couple

Bryan Brooks and John Haupert wanted
to turn their small yard into a garden

without disturbing the giant cedar.
Their landscape artist made the tree a
focal point but also added a grotto to
create a charming meditative space.

By Kelli Doyle AARRNNOOLLDD  WWAAYYNNEE  JJOONNEESS//DDaallllaass  VVooiiccee
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When designing a room,
every sense is important.

(Well, maybe not taste — at least
not the kind relating to your
tongue.)

But while most people think
about the importance of the way a
room looks and how the items in it
feel to the touch, and many create
a specific mood with music, what
about smell? A good sensory per-
ception is an extra step to com-
pleting any room.

Fragrances are powerful for
evoking memories, emotions and
dreams of faraway places. And
naturally, different smells mean
different things to different people.
But there are some policies that
can help you discover your
“scents of style.”

While any room is prime for a
scent makeover, foodies will warn
against any type of extraneous
fragrance in the dining room.
There, non-food aromas can dis-
tract from the pleasing aroma of
the meal, and if too potent, even
alter the way it tastes. Next time
you’re planning a candlelight din-
ner, opt for unscented.

Real estate agents always rec-
ommend baking fresh bread or
homemade cookies just before an
open house or viewing because
the smell of baked goods is guar-
anteed to keep the buyers from
noticing that huge crack up the
wall. Well, maybe that won’t
work, but aroma can definitely
make the homebuying experience
a positive one. And unless you’re
Martha Stewart, baking daily is
probably not in the picture. 

Looking to nature, fresh cut
flowers such as roses, hyacinth or
tulips can add a fragrant touch of
spring. In winter, nothing fills you
with the warm-fuzzies better than
the nostalgic smell of pine needles
on a fresh Christmas tree or the
spicy aroma of bundled cinnamon
sticks. Yet most flora die quickly or
need a lot of maintenance.

To easily transform a space
with fragrance, candles and dif-
fusers are long-lasting, high-value
options.

Woofwax specializes in fra-
grant candles marketed to gay
men. With scents like midnight
shower, saddlehorn, stogie,
sauna, buzzcut and ink, owner
Donnie Anderson has created a
line of decidedly masculine
options that are perfect for setting
the mood in the bedroom or
adding a bit of allure to a bath-
room. 

“Stogie is my personal
favorite,” Anderson says. “The
name is all marketing, but the
scent is rich cherry tobacco. Most
people will say it reminds them of
their husband, father, grandfather.
This is great because you can get
the wonderful smell without hav-
ing to smoke up the room.”

Best of all, many customers

claim their Woofwax candles
have lasted up to two years, even
with frequent burning.

Gus Klein, owner and product
designer for Garner Franklin
Klein–Bath Body Home, has
another popular line of gay scent-
ric products. 

“I like to think of fragrance as a
unifying element to a room. You
may have furnishings from all your
favorite stores, but the one thing
consistent is the air and/or the fra-
grance in the room,” Klein says.
”Different spaces entice different
moods, and you should use a fra-
grance that compliments the mood
you are trying to create or a fra-
grance that represents the theme,
or your intent of the space.”

His diffusers are an ideal
option for people who want con-
stant aroma but don’t want to
worry about open flames. The dif-
fuser bottles are filled with fra-

Uncommon scents

Dramatic
changes to any
room are right

under your nose

Donnie Anderson designed his
Woofwax candles specifically
to appeal to men who didn’t

like overly floral scents.

By Steven Lindsey 
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grant oils and porous sticks (or
“skewers” in Kleinspeak) that
allow the bouquet to slowly
creep upward and gently fill a
room. Inverting the sticks after
soaking for days exposes the
drenched ends and provides a
burst of fragrance that gradually
mellows.

As for what fragrances are best
for specific uses, Klein offers up
his expertise. 

“Citrus fragrances
tend to entice the
appetite, earthy/
herbal fragrances tend
to induce relaxation,”
he says. ”Simple note
fragrances are very
popular right now, like
root fragrances such
as ginger, cistus and
currant. Asian lychee is our
newest and the absolute most stun-
ning fragrance since [our] red cur-
rant came along.” 

With all these options, it should
be easy to add a new level of

complexity to your home décor.
As Klein says, “Fragrance is the
wardrobe of the atmosphere.”

For more information, visit
Woofwax.com and
Garnerfranklinklein.com.

Gus Klein with Garner Franklin Klein describes fragrance
as “the wardrobe of the atmosphere.”
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Color me fabulous
It seems hard to believe, but at

this time last spring, David
Bromstad was just an artist-slash-
decorator-slash-all-around Mr. Fix-
It, earning his living in Miami by
painting, designing and building
whatever jobs happened to come
his way — his own “one-man
show,” he says.

What a difference a year
makes. 

Last fall, Bromstad wound up
the winner of HGTV’s “Design
Star” reality series, and received
its top prize: His own style show
on the network. Last month, the
show, “Color Splash,” debuted to
good enough ratings that it has
already been renewed for a sec-
ond season. In the process, he’s
not only become one of the
nation’s most high-profile design
mavens but also one of the most
appealing sex symbols on TV —
so much so, he’s still getting used
to having people recognize him
on the street. 

“I like it though,” he says from
his new digs in San Francisco,
where “Color Splash” films. “It
means they’re watching.”

What they’re watching is
Bromstad charm his way through
some monstrous decorating disas-
ters, turning dreary rooms into
those that pulsate with a sense of
style, fun and most of all color.
And while the show’s theme and
title wasn’t his idea, it’s one he
quickly embraced.

“HGTV came to me with a con-
cept and I loved it,” he says. “I
like challenges so I was really up
for it, though it has been a lot
more difficult that I expected.”

It wasn’t hard to get on board
about color. As a painter,
Bromstad has always has a pas-
sion for reds, yellows, blues and
greens, and as he demonstrated
on “Design Star,” was never wor-
ried about being bold. But the
process of shooting a series has
put him to the test.

“TV is different — it’s interest-
ing, it’s quick,” he says. “But I’m
an instinctual artist. I love the
process. It’s a lot of work but we
have so much fun doing it, it does-
n’t feel like work.”

It’s especially fun because
Bromstad gets to apply all his
tricks of the trade to bring color
out of the darkness. 

Most people, he says, make
two big mistakes with color. “One
is, they don’t use it because
they’re afraid of it. They look at
these thousands of paint colors
and swatches and they get over-
loaded.” So instead of doing
something different, they stick with
boring off-the-shelf whites and
grays.

Paradoxically, the second big
mistake people is “at the other

side of the spectrum,” he laughs:
They use so much color in a room. 

“They pick the wrong shade or
hue. They overdo it. It’s crazy and
not fun — too much like a trailer.
These people are not afraid of
color and they should be,” he
says.

So what is the solution when
you’re aiming at a moving target?
The trick is to evaluate each room
individually.

“From doing a show like this, I
see that color is related to this
room, to this space, to this cou-
ple,” Bromstad says. ”Color com-
binations that work here would
look a lot different in a room with
more light.” 

So while some color ideas
aren’t necessarily going to work

Gay style maven
David Bromstad

shares some of his
secrets to adding a

splash of color to
your life 

By Arnold Wayne Jones 

See COLOR SPLASH on PAGE 22

David Bromstad
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Don’t spare the horses
“It takes a gay guy to appreci-

ate the finer things,” Josef
Schreick states with a hint of play-
fulness — but just a hint. Schreik
intends no offense to straight men,
of course; he merely wants to
explain how it is that his store,
Home, James!, came up with its
aesthetic.

Schreik and his business part-
ner, David Cipperman, are long-
time New Yorkers who liked to
spend their weekends away from
the city in the slow, coastal neigh-
borhood known as the Hamptons.
Schriek, a retired Estee Lauder
executive, and Cipperman, a
semi-retired architect, developed
a style sense away from
Manhattan that welcomed eclectic
furnishings in lively pastels. And
Home, James! was born.

The original store opened in
East Hampton 20 years ago, and
remains one of the last independ-
ent mom-and-pop stores — well,
technically pop-and-pop — in the
tony Long Island enclave. It has
survived that long by combining
the chic, casual elegance of New
York’s weekend playground with

the unforced whim-
sy of its owners’
idiosyncratic sensi-
bilities. 

They opened
their second
branch in Travis
Walk last month
because “many of
our good cus-
tomers live here
full-time and just
keep a summer
home in East
Hampton,” says
C i p p e r m a n .
“They’ve been very
positive about us
opening here.”

The name of the
store derives from
Queen Victoria’s
coachman, James

Darling, whom the regent would
instruct, “Home, James, and don’t
spare the horses!” It’s appropri-
ate, then, that they now offer
soaps that were commissioned by
Queen Elizabeth II herself to give
as gifts, complete with the card
indicating their royal provenance.
(“I’m not a Dial user,” Schriek says
by way of explaining the impor-
tance of fine soaps.)

That helps illuminate Home,
James’ aesthetic: “It’s all about
unique gifts and items for the
home,” Schriek says. “We manu-
facture products in our own name
that are available at Neiman
Marcus, At My Table and numer-
ous other high-end retailers. We
design and manufacture also
under our Weekend East Hampton
brand, our more casual collec-
tion.” About 85 percent of the
inventory is exclusive to the store,
either in Dallas or the entire U.S.

Schriek and Cipperman wallow
in sharing customized gifts and
unusual pieces that can usually be
found only at exclusive depart-
ment stores or pricey boutiques in
New York and European capitals,

from hand towels that can be cus-
tomized with almost any breed of
dog to 100 different styles of
placemats and napkins (“all can
be monogrammed,” Cipperman
says) to elaborate handmade
designer trays “made for us by
two crazy boyfriends in Italy,”
according to Schreik.

Like the best home décor,
Schreik says they like to mix
antiques with the new, high-end
with the less formal. “We take a
free attitude about putting things
together.”

Because it is gay-owned —
Schreik and Cipperman believe in
supporting the community —
Home, James! takes into account
the diversity of gay lifestyles in
stocking the store. 

“So many in the gay community
are adopting that we think it
important to have baby things,”
Schreik says. But that also requires
knowing their market doesn’t nec-
essarily want the things available
at Baby Gap. “We love bold col-
ors,” he says. And that’s some-
thing a straight guy might not get.

Home, James!, 4515 Travis St.

East Coast casual
elegance comes to
Big D, courtesy of

Home, James!

By Arnold Wayne Jones 

Schreik and Cipperman, above,
enjoy the casual luxury that

combines East Coast chic with
English country elegance.

AARRNNOOLLDD  WWAAYYNNEE  JJOONNEESS//DDaallllaass  VVooiiccee
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Don Hatfield and Sam Stidham
didn’t take long to become

furniture experts — they just
stepped right into the inferno.

A few years ago, they ran a
store outside of New York City
that concentrated on gifts and
small household items. “We’d
done accessories before, but not
upholstered furniture,” Hatfield
says. 

But when they moved back to
Dallas two years ago and opened
Needless Necessities, they decid-
ed to expand their repertoire with
more high-end furniture sets. And
that meant one thing: A pilgrim-
age to the furniture capital of the
world, High Point, N.C.

“It’s an overwhelming place,”
says Stidham, who recently
returned from another visit. The
home décor equivalent to a run-
way show in Milan or New York’s
Fashion Week, High Point is the
home to great manufacturers and
holds gigantic markets twice a
year. That means if you want to
know what the new trends and hot
looks are going to be, you need to
go.

Which is exactly how Hatfield
and Stidham learned everything
they know. And they’re happy to
share their secrets.

While the couple, who co-own
Needless Necessities, admit that
their own tastes run toward the
more traditional, the styles they
see gaining currency are actually
transitional, bridging the gap
between classic and contempo-
rary looks.

Neutral colors like golds and
beiges will always have their
place when it comes to large
upholstered pieces, they advise,
but accent colors evolve —
although perhaps less quickly in
furniture than in fashion clothing.

Still hot in 2007 is the black-
and-white color palette, “and it
probably will be popular for a few
years,” Hatfield says. Browns and
blues continue to set the tone as
well, although the tones are
changing.

“They say you’re supposed to
have a little blue in every room,
but the blue this season is very
subtle,” Stidham says. “You still
have a lot of it, but its leaning

more towards the browns.” They
believe the combination of these
softer tones, almost Wedgwood-
like, create a classic but versatile
look. Rusty orange is also popular
this season.

“One thing about color trends
is: they may be trendy, but you
need to decide what you want.
We try to help people develop
their style,” Stidham says. “There
are more pastels this year, but I
think that’ll be short-lived.”

Indeed, one color making a
comeback this season is lime
green — not that outrageous
Austin Powers mod tone, mind
you, but a subtler, paler version.
And it should not cover a sofa,
either, but be more like a stripe of
lime on a white accent pillow. “Put
it on pillows and you can swap it
out,” Stidham notes.

Hatfield and Stidham especially
enjoy mixing textures on the same
piece — leather-backed armchairs
with soft mohair cushions and
fringed pillows, for example, com-
bine the best aspects of several
styles, and create an instantly
eclectic design motif.

Spotting a trend

Dallas retailers
Don Hatfield and
Sam Stidham say
the secret to good

decorating is
knowing what’s

out there

Stidham and Hatfield’s showroom 
at Needless Necessities features  

the lush golds and oversized
ottomans that are hot this season.

By Arnold Wayne Jones

AARRNNOOLLDD  WWAAYYNNEE  JJOONNEESS//DDaallllaass  VVooiiccee
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A few other trends have been
around long enough that they are
looking to be more than flashes-in-
the-pan. Oversized ottomans that
act as coffee tables and even
additional seating, for instance,
are “here to stay,” according to
Stidham. “We’re seeing bigger,
more multi-functional furniture.”

In fact, while they are loath to
use the term “retro,” “a lot of older
designs are coming back — ones
that we used to think were stupid
but really are functional,” Hatfield
says.

Brass is back in a big way in a
variety of incarnations, from big
nail-heads that add an antique
look on leather-covered chairs to
lamps made entirely of brass.

Wood inlays “are really in right
now,” says Hatfield. “It’s a very
Tuscan style — you see it in buf-
fets, night stands, small chests,
both on the tops and along the
sides.” Inlaid leather tops on cof-
fee tables are also hot.

One of the most important ini-

tial decisions a furniture buyer can
make is whether he or she is buy-
ing for the moment or is looking
more long-term. If you like to swap
out your décor every few years,
you can probably be more dar-
ing, even on the big pieces.

But fine furniture, like that made
in High Point, “will probably last
longer that you expect it to,”
Hatfield says.

With quality comes a high
price, usually. Hatfield says most
people do not come into their
store looking to redo an entire
room, but only to find the right
piece to complement a design. 

You make a big mistake by low-
ering your standards to get every-
thing done at once. When it
comes to a furniture investment,
take your time.

“You want to buy quality at your
own pace,” Stidham says. “Get a
nice sofa this year and next year
you can get some chairs.”

Needless Necessities, 2926
Henderson St. 214-824-0700.y
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Wallpaper. Wait! Keep read-
ing.

Because it’s more difficult to
hang than to slap up a coat of
paint, wallpaper is the redheaded
stepchild of home-improvement
shows. And when you’re talking
about the ornate crushed velvet
stuff of the ‘70s or the padded
fabric walls of the ‘80s, it’s easy
to see why. 

But what about cutting-edge,
hand-painted art? The term “wall-
paper” seems pedestrian and
inadequate in describing the work
of Dallas’ John Prince Originals.

Founded by John Prince in
1985, the company literally
began by accident, and a fiery
one at that. Prince’s partner, Jim
Coomer, laughs as he remembers
how it all started.

“We had a cold front come in
and it was getting down to ten
degrees at night and we had an
outside dog,” Coomer says. “John
put a bun warmer in the dog
house to keep the dog warm. The
doghouse was close by and it
caught fire and burned portions of
our house.”

To cover up the smoke damage,
Prince applied his art techniques
to paper and put it on the walls,
Coomer explains. “A few weeks
later a gentleman came in who
had a showroom and asked if we
could sell him some. Pretty soon it
was selling like a controlled sub-
stance!”

The rest is wallpaper history.
Clients were flying Coomer in pri-
vate jets to install the handmade
paper in their homes and busi-
nesses. Today, with 20 show-
rooms across the nation (and one
each in Paris and London), there
are other people who now per-
form the installation. (In Dallas,
Coomer still enjoys doing it him-
self.)

So what makes this wallpaper
so spectacular?

Unlike the type of stuff you pick

up at the Home Depot, which
comes in long rolls of patterned
hideousness, John Prince
Originals’ hand-painted paper
comes in panels or torn sheets.
Every inch is hand-painted, dyed
and laid out to dry. They even
make some of their own custom
dyes. 

The torn sheets are applied to
the wall, overlapping to create
unique effects that look like natu-
ral stone. Or the panels can be
positioned over a painted wall to
look like tile and grout. But even
though the final result mimics
other materials, don’t use the “F”
word.

“We don’t do faux,” Coomer
says. “It’s our own design and our
texture.”

In 1991, Prince passed away
and Coomer inherited the busi-
ness. Today, he runs the operation
out of a large warehouse studio
and continues to create original
papers with the help of an addi-
tional artist. 

He and his partner of nearly 16
years, Carter Lowery, live in a fan-
tastic loft-style apartment housed
in the same space. While Lowery
stays busy making improvements
to their kitchen or performing
other remodeling projects,
Coomer is a few hundred feet
away, creating wall coverings for
those who are in-the-know, includ-

ing many celebrities. Of course,
most of them use pseudonyms
when the interior designers place
orders on their behalf, but eventu-
ally the truth is revealed.

“We did Oprah Winfrey’s bath-
room in Chicago,” Coomer says. 

Having just done “The Color
Purple,” the paper used in the
powder room stayed true to the
film’s title. While showing off her
home on an episode of her show,
she told the cameras that it was
her “Prince bathroom.” And when
someone suggested it was called
the “Prince bathroom” because of
the singer’s signature color, she
quickly made sure people knew it
was John Prince Originals she
was speaking about.

“That was a huge boost,”
Coomer says.

Their client roster reads like a
who’s who of everyone from enter-
tainment to politics. Sally Field,
Sonny Bono and even Richard
Nixon had the custom paper in
their homes. In the business
arena, look no further than
Nordstrom, Neiman-Marcus and
the Dallas Cowboys headquar-
ters.

The National Guild of
Professional Paperhangers named
the John Prince line the
“Wallpaper of the Nineties,” an
honor that came complete with a

Off the wall

John Prince
Originals takes

wallpaper to an
entirely new

level of design
elegance

Jim Coomer displays the vast array of
custom wallpapers in his portfolio.

By Steven Lindsey

See WALLPAPER on PAGE 22
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Global warming has meant
that North Texas, already

something of a cauldron in the
summer months, has become
more water-wary, too, with
droughts looming every year.
Which doesn’t exactly make the
prospect of a lush garden in
Dallas very viable.

But drought-tolerant (or
xeriscape) gardening doesn’t
mean planting a few cacti in the
middle of a burned out lawn.
Texas A&M has been testing a
number of plants that have low
water requirements, grow in poor
Texas soils and are resistant to
pests. And rather than fight Texas
conditions, local garden centers
have begun to specialize in water-
conscious landscaping suited to
the area.

Begin water-wise gardening by
preparing the soil. Rainbow
Garden Club president Tom
Forsyth recommends loosening the
top six to ten inches and mixing in
some good soil amendments.
Increasing the porousness of the
soil guards against overwatering
and damage from an occasional
Texas downpour as well as
enabling a stronger root system.

“The best soil conditioner is a
good compost which can be a
manure-based or mushroom type
of compost or organic humus,”
Forsyth says. “Green sand or lava
sand are helpful additions in very
clay-based soils which are com-
mon here in North Texas.”

Dallas imposes mandatory
watering guidelines from April 1
through Oct. 31, so Nikki Crain
with North Haven Gardens sug-
gests ways to save water. 

“Think longer, deeper and less
often,” she says. Soak a lawn with
an inch to inch and a half of
water, but only once a week. (If it
has rained hard that week, you
should even skip any additional
watering.) Soaking prevents dry
spots in a yard. Allowing the
grass to fully dry lets air penetrate

to the roots to encourage deeper
growth. Over-watering promotes
shallow root systems that are less
tolerant of harsh Texas summers.

Crain suggests using native
plantings that tolerate extreme
heat and survive on less water.
She encourages gardeners to
think water-wisely when planting
grass, ground cover, flowers,
bushes and trees.

“Agaves and yuccas are
always perfect for water-wise gar-
dens, but we hope that readers
understand they can have lush,
blooming plants that don’t appear
to be part of a desert-scape,” she
says.

Fully shaded areas present a
particular problem for Texas gar-
deners. Bermuda grass requires
full sun while St. Augustine needs
partial sun. Crain recommends
horse herb and fruit frog for those
areas. Horse herb will die back in

the fall but return in the spring;
fruit frog reseeds itself and
spreads.

Ground covers require less
water than grass. Sedum is perfect
for sun. This group of succulents
includes over 400 varieties, many
of which bloom in early spring
and change colors through the
summer and fall. Herbs can also
serve as ground cover — trailing
rosemary and creeping thyme
smell great, can go in recipes and
even take some foot traffic.

Flowerbeds always use much
less water than lawns. Native
wildflowers are generally more
tolerant to hot, dry Texas sum-
mers. Sow wildflower seeds in the
fall for a spring bloom. Many
reseed themselves and return year
after year. Annuals that do well in
xeriscape gardens include lan-
tana, purslane and moss rose
(also known as portulaca).Forsyth

Longer, deeper, less often

Water-wise
gardening can

keep your yard
looking great

even during the
hot, arid Texas

summer

By David Taffet

Tom Forsyth with the Rainbow Garden
Club says salvia does well in the
shade and without a lot of water.
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recommends a variety of wildflow-
ers and traditional bedding plants
that thrive in North Texas.

“Perennials that tend to do well
in Texas once established, and
that come back reliably each
year, include such old faithfuls as
aster, coneflower, black-eyed
susans, sage, salvia, confederate
rose hibiscus, daylilies (Stella
d’Oro is a good one), hardy
amaryllis, shasta daisy, Turk’s cap
and phlox,” he says.

Roses have always been a
favorite in Texas landscapes.
Texas A&M has tested many vari-
eties for disease and pest resist-
ance as well as heat and drought
tolerance. So far, 13 have been
given their designation of “Earth
kind.”

A variety of trees thrive in
water-wise gardens. Crain recom-
mends several that also add color
to a Texas landscape. Until estab-

lished, they need an inch to an
inch and a half of water weekly.

“Crape myrtles are perfect
because they come in so many dif-
ferent sizes and colors. Once
established, they are fairly
drought tolerant,” Crain says.

Texas mountain laurel has ever-
green foliage and purple blooms
and grows to 12 feet. Mexican
plum, with its dark gray bark and
white blooms in early spring,
grows to 25 feet. For small gar-
dens, desert willow pushes out
pink blooms at the ends of branch-
es that attract hummingbirds.
Called a willow only because of
the resemblance of its leaves, it is
related to a catalpa and can be
kept as a bush or allowed to grow
to 15 feet.

Crain also says that everyone
at North Haven Gardens can help
customers with ways to conserve
water and employ proper water-
ing techniques and water-wise
gardening. She also recommends
touring the Fort Worth Botanic
Gardens’ water conservation gar-
den for adaptive plants. If all else
fails, Crain says, “We all do a
rain dance so that the late win-
ter/early spring weekdays are full
of rain so we can have lots of
sunny, dry days over the week-
ends.”

On June 3, Dallas Water
Utilities presents its 11th annual
Water-Wise Garden Tour of area
xeriscape gardens. Savewater
dallas.com. For more about water-
tolerant gardening, visit Rainbow
gardenclub.com and NHG.com.

The desert willow gets its name by thriv-
ing in arid conditions.
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To many, the term “arts & crafts”
will forever be synonymous

with making Nativity scenes out of
popsicle sticks, pipe cleaners and
spray-painted macaroni at
Vacation Bible School. Yet for a
devoted legion of collectors,
design connoisseurs and anyone
who’s ever taken an art history or
architecture course, the term
embodies much more.

The Arts & Crafts movement in
America began in the late 1800s
and lasted well into the early 20th
century. It served an artistic
response to counter the eclectic,
ornate styles of the Victorian era,
as well as the mass-produced
products churning out in factories
after the Industrial Revolution. 

Two of the best-known artists to
advance the Arts & Crafts style
were furniture maker Gustav
Stickley and architect Frank Lloyd
Wright. In the early 1900s,

Stickley created one of the move-
ment’s most celebrated signature
styles: Mission Oak, which
focused on function and form. 

The look is often duplicated, but
imitation is not always the sincer-
est form of flattery. To truly appre-
ciate the style he pioneered, you
must experience genuine Stickley
furniture in person, crafted today
with many of the same methods
used a hundred years ago. The
value of the Stickley label is due to
the extremely high quality that
ensures that each wonderful piece
will last for generations.

The Stickley brand has been
absent from the Dallas/Fort Worth
market for the past year after its
only authorized reseller went out
of business. This week Aneita Fern
opened its doors as the exclusive
Metroplex retailer of the in-
demand brand. The gay-owned
store also showcases the only line
of officially licensed Wright furni-
ture, plus a variety of gifts and
accessories. 

Everything stays in the spirit of
the Arts & Crafts movement and
the ideals of the store’s namesake,
Aneita Fern (the store founder’s
grandmother). She lived during
the same era as Stickley and
shared many of his tastes and sen-
sibilities for beauty in simplicity
and attention to detail.

Today, the classic styles of
Stickley furniture seem to be enjoy-
ing a resurgence, though Kevin
Atchley with Aneita Fern doesn’t
think the style ever really went out
of vogue.

“The ‘revival’ may be seen as
more of a continuance by future
historians,” Atchley says. “And
today Arts & Crafts are married in
so many disciplines: architecture,
interior design, pottery and tile,
hardware and lighting, furniture,
textiles and even fine arts.
Increasingly, artisans produce —
and their clients demand — new
work that interprets the vocabu-
lary and philosophy of the art

movements of a century ago.”
Over the years, experts have

recognized Stickley’s craftsman-
ship and have acclaimed these
creations for their purity of form,
soundness of construction and fit-
ness of purpose, Atchley adds.

The architecture of the Aneita
Fern store itself was inspired by
the principles of the Arts & Crafts
movement in a faithful design by
local architect Ann Abernathy. The
space combines elements of the
period on one façade with a more
modern approach on the opposite
storefront. Little details pay tribute
to the work of Wright in particular
— a stained glass laylight in the
center of the store is breathtaking
and inspired.

It’s the combination of old and
new, classic and contemporary
that makes for an exciting visual
experience. And it also provides a
tangible understanding of how
seamlessly traditional Stickley
lines or other Arts & Crafts com-
ponents can combine with more
modern collections.

Of course, the high quality of
the furniture comes with a higher
price tag than any of the much-
assembly-required pressboard
stuff from Swedish warehouses,
but it is furniture that will be
around even after Cher and cock-
roaches. 

Yet the steadfast beauty of
Stickley furniture and accessories
is far from out of reach when dec-
orating your home, no matter
what your price range might be.

“One way is to begin looking
for the Stickley collector’s pieces
that are introduced each year, typ-
ically re-introductions from the
Stickley archive,” Atchley says.

While enthusiasts may strive to
furnish every room from floor to
ceiling with Stickley pieces, a
piece or two can really add a
sense of history — and great taste
— to any room.

AneitaFern.com, 5213 Alpha
Road. 972-392-9277.

Mission: Possible

19th century Arts
& Crafts sensibility

comes back to Dallas
— though it was
never out of style

By Steven Lindsey

The rustic
geometry of

pieces such as
these help

define the Arts
& Crafts style.

RREEBBEECCCCAA  RRAAMMOOSS
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what she charismatically calls “dis-
appearing fountains.” Water bub-
bles forth over the rim of these
beautiful porcelain planters and
“disappears” down into a bed of
polished river rocks upon which
the fountains are installed. The
pumping mechanism is completely
hidden.

Slegel also stocks a stunning
variety of natural stone slab foun-
tains of polished basalt and gran-
ite, as well as hanging wall foun-
tains incorporating slate and cop-
per. Natural stone and water as
wall art don’t come cheap, how-
ever. Slegel’s fountains begin at
around $1,000, and custom-made
ones run quite a bit more. 

But what is cost when beauty is
at stake? A perfect garden,
whether one is seeking to increase
property values or just aesthetics,
is cheap at any price. As Jackson’s
Kirby Wade says, “No matter the

motive, most of all, people want
fountains simply for the luxury and
serenity of peaceful times in their
backyards.” 

Peaceful times are what the
secret is all about. 

Jackson’s Home & Garden,
6950 Lemmon Ave. Nicholson-
Hardie, 5060 W. Lovers Lane.

FOUNTAINS
Continued from Page 6

for everyone, there are some gen-
eral rules you can use to brighten
your day.

First, choose a theme. 
“There are easy ways to make

your house flow even with every
room a different color, as long as
you carry a general theme, tone
or accent throughout,” he says.
For instance, if the walls in one
room are robin’s egg blue, add a
little blue glass in another room, a
blue pillow in yet another. The
effect won’t be forced, but will
unify each space.

Second, use accent pieces to
experiment with color. Rather than
soak a room in primary and sec-
ondary hues, try neutral bases
and add small, bright items or art-
work to make the room pop. A
deep orange pillow against an
off-white sofa makes more of a
statement than orange fabric as
far as the eye can see.

Third, use lighting to your
advantage.

“I love lighting,” Bromstad says.
“Usually when I’m doing an
episode, I bring so much lighting
that the camera crew can’t believe
it. I love to bring in lighting so
when all the cameras are gone,
the rooms look how they should
be. That’s why I love the three-way
bulb. I think it’s an amazing way
to bring in life — and your color
looks different as well.”

Bromstad says not to fear ener-
gy-saving fluorescent bulbs, either. 

“Fluorescents used to be kind of
cold and dim but now there are so
many kinds that you can make it

work in any room,” he says.
“There are so many different light
bulbs, so [go with] whatever your
pleasure is.” The idea is to
achieve a balance between color
and your lighting.

And what if you’ve already
made a color faux pas? How do
you fix a big mistakes?

“With a lot of money,”
Bromstad jokes. “On the show, if
someone has bought buy an
orange sofa, I try to work with it
and bring in more neutrals.”
Neutral accents can soften deco-
disasters.

Finally, Bromstad says don’t try
to reinvent the wheel. Take cues
from those who have already put
a lot of thought into their designs.

“I believe in looking through
magazines to be inspired,” he
says. “Find something that you
love — a pillow, duvet covers,
pieces of art, or an entire room
where you love the colors — and
take off on that. It’s a really sim-
ple, easy way to decorate tasteful-
ly. Edit yourself and get advice.”

And, of course, watch “Color
Splash.”

Original episodes of “Color
Splash” air Mondays on HGTV.

COLOR SPLASH
Continued from Page 12

fabulous trip to San Francisco to
receive it.

One of the main reasons the
paper has been so successful and
timeless in an industry full of
trends is the simplicity of installa-
tion and the stunning look of the

final product. According to
Coomer, it gives texture and depth
without distracting from anything
else on the wall, such as artwork.

“We like to say it’s the back-
drop for gracious living,” he says. 

For information about John
Prince Originals, contact their rep-
resentative showroom, William &
Wesley, at 214-752-0236.

WALLPAPER
Continued from Page 16
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